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Phish
	 Jam	Band	makes	TriumphanT	reTurn

Almost five years after a tearful breakup 

in a muddy field in their home state of 

Vermont, definitive jam-band Phish re-

formed with its original members ear-

lier this year. After a rousing three-night 

reunion run at the Hampton Coliseum 

(Hampton, Va.) in early March, the band 

kicked off a 27-date national summer 

tour at Boston’s Fenway Park with stops 

headlining the Bonnaroo Music Festival 

and a four-night run at Red Rocks Am-

phitheatre in Denver.

Warmly referred to by technology-

savvy fans as Phish 3.0, the band (and 

early adopters of Internet communities 

and digital downloads) have upgraded 

their live sound system to match their 

digital roots.

“Everything has changed,” says 

front-of-house engineer Garry Brown, 

who is mixing the band for the first 

time, but has previously worked with 

guitarist/frontman Trey Anastasio. “We 

have a line array with a digital console. 

by Donny emerick and Joanne Zola
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Third Eye Blind
	 “Ursa	Major”	Marks	First	albUM	in	six	Years

Many, if not most, musicians have 

some sort of recording setup in or near 

their home. But it’s a rare few artists 

who have the chance to set up their gear 

inside a historic Victorian-era mansion 

in one of San Francisco’s toniest neigh-

borhoods. Third Eye Blind frontman 

Stephan Jenkins got that opportunity 

when a friend not only offered up his 

“chamber room”—a massive three-sto-

ry ballroom designed for opera singers 

and chamber orchestras—as a record-

ing space, but also let him turn the car-

riage house behind the mansion into a 

mid-sized recording studio. The band’s 

new album, Ursa Major, out this month 

on their own subsidiary of Sony/RED, 

marks the first full-length recording 

tracked and mostly mixed at the new 

space. It also marks their first album in 

nearly six years and the tenth anniver-

sary of the band’s self-titled debut.

Third Eye Blind reached their (first) 

peak in the late 1990s. Their debut 

spawned five hit singles, including the 

alt-rock radio favorite “Semi-Charmed 

Life.” Their 1999 follow-up, Blue, sold 

more than 1.25 million copies in the 

U.S. alone. Unfortunately, the band’s 

next album, Out of the Vein, became 

a victim to a merger between their 

record label, Elektra Records, and At-

lantic. With little support, the album 

by Heather Johnson

L-R: Brad Hargreaves, 
Stephan Jenkins and 
Tony Fredianelli of Third 
Eye Blind
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“Father of the Grammys,”  
Pierre Cossette, 1924-2009 

Engineer/producer/label exec 
Greg Ladanyi passed away in 
late September after suffering 
severe head trauma from a fall 
on the concert set of Greek art-
ist Anna Vissi (whom he was 

producing) at the GSP stadium in 
Nicosia, Cypress.

Ladanyi’s most recent work 
was producing Vissi’s Apagor-
evmeno album, but his credits 
go back decades, working with 
top acts such as Jackson Browne 
(six albums, including Running 
on Empty, Holding Out and Law-
yers in Love), Toto (four albums), 
Don Henley, Fleetwood Mac, The 

Church, Jeff Healey, Jaguares and others.
In 1982, Ladanyi won a Grammy Award for 

Best Engineered Recording—Non-Classical 
with Toto’s Toto IV and was nominated for Pro-
ducer of the Year for Don Henley’s The Boys of 
Summer and for Best Rock Album for Jaguares’ 
Bajo el Azul de Tu Misterio at the first annual 
Latin Grammy Awards.

As president of Maple Jam Music Group, 
Ladanyi evolved the company from the origi-
nal Maple Jam Records label founded in 
2004 to a full-service entertainment entity 
that works hand-in-hand with the artist to 
fully develop their careers. Maple Jam Music 
Group offers its artists the opportunity to en-
gage not only the services of a record label, 
but additionally get access to virtually all of 
the support mechanisms needed to create 
long-lasting, meaningful careers with man-
agement, publishing, merchandising, mar-
keting, publicity, retail and digital delivery—
all available under one roof.

As a home to many established and up-
and-coming artists, MJMG’s work will continue, 
keeping Ladanyi’s legacy alive.

“Fifteen years 

has flown by. 

It seems like 

yesterday that 

Mike [Grace, 

founder and 

chief audio 

designer] and I were scrambling to bolt 

together the very first model 801 in our 

old basement shop.”
—Grace Design co-founder, equipment designer 
and marketing manager Eben Grace 

CURRENT
compiled by Sarah benzuly

James Albhorn  
Shure VP of finance/

CFO

Main Responsi-

bilities: all company 

financial functions 

and strategic coun-

sel as member of the 

company's executive 

staff.

Previous Lives: 

• 1997-2009, Tuthill Corporation VP of 

finance/CFO

• Deloitte & Touche, finance and audit-

ing positions

The best thing about working in this 

industry is…working for an audio com-

pany is much cooler than working for a 

company that made process pumps for 

wastewater treatment. 

When I'm not in the office, you can find 

me…running. I have run the Chicago 

Marathon twice and I try to run four to 

five times a week. 

onthemovee

“[Randy Thom, pictured] has collaborated 
with some of the finest producers and  

directors on projects as varied 
as blockbusters, independent 
films, cutting-edge animation, 
commercials and videogames. 
His work exemplifies the  
perfect integration of sound 
with image.”

—CAS president Edward L. Moskowitz on selection of re-recording mixer/
sound designer Randy Thom to receive the Cinema Audio Society’s CAS Career 
Achievement Award on February 27, 2010.

Grace 
DesiGn 
Hits15 
Years

Hyde Street 101
Attention project studio/home-recording musicians! Hyde Street Studios 
(S.F.) has begun offering a series of classes designed for those who want 
to learn how to improve a project’s audio quality. The first 8-week course is 
Basic Recording Techniques for Musicians; the studio plans to add a series 
of workshops and additional courses (for a total of 10). These classes vary 
in length from a single four-hour workshop to an eight-week-long series of 
classes that total 24 hours of instruction. The cost varies according to length, 
running from $95 to $450. Visit hydestreet.com for additional information.

Greg Ladanyi,  
1952-2009

seen&heard

This month, Mix focuses on audio 
education—whether you’re just 

getting your feet wet or have 
been behind the desk for more 
years than you can count and 
want to get up-to-speed on the 

latest technologies. Log on to 
mixguides.com/education for a full 

list of North American schools offer-
ing audio education programs, links to 

helpful resources and other articles from the pages of Mix 
that focus on education. 

Industry News
Foley artist Gary Hecker joins CSS Studios’ Todd-AO (Hol-
lywood)…Masque Sound (East Rutherford, NJ) welcomes 
Matt Peskie, who joins the sales team with a focus on instal-
lations and production…Director of sales worldwide for Apo-
gee Electronics (Santa Monica, CA) is Jeremy Stappard…Fill-
ing the newly created position of Universal Audio’s (Santa 
Cruz, CA) director of product management is Scott Church…John Sexton is Ashly Audio’s (Web-
ster, NY) new national sales manager…Distribution deals: Yamaha Commercial Audio Systems 
(Buena Park, CA) adds R. Joseph Group (Indiana, Kentucky, Ohio, West Virginia and Western 
Pennsylvania) and Highway Marketing (Texas, Oklahoma, Arkansas and Louisiana) to the Nexo 
rep team; Audient (Hampshire, UK) expands its distribution in the U.S. with FDW Corp. (Madi-
son, WI); Northeast Marketing (Wallingford, CT) will handle New England and upstate New York 
areas for Ultrasone (Wildomar, CA); and Harman Professional (Northridge, CA) names Hi-Tech 
Audio Systems as distributor for India.

Jeremy Stappard Matt Peskie

Pierre Cossette’s old-school verve and skill transformed the an-
nual Grammy Awards ceremony from a small industry event 
into a live broadcast phenomenon.

—Grammy Museum exhibit “Pierre Cossette: Mr. Grammy”

Eben Grace (left)  
and Mike Grace

Mix Master Directory Spotlight
This month’s featured listing from the new online-only Mix  
Master Directory (directory.mixonline.com/mmd)

Millikin University, Studio Pressure Night
Studio Pressure Night is a 
unique lab experience that puts 
Music Industry majors in a real-
life studio pressure-cooker en-
vironment. Students bring their 
skills during a weekly “Tuesday 
night to Wednesday morning” 
recording session under the 
direction of a faculty producer.
Completed productions are 
evaluated for “things to work 
on.” The course is taught by 
David Burdick.

ARE YOU LISTED? MAKE SURE AT DIRECTORY.MIXONLINE.COM/MMD.
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MONTH ISSUE FOCUS equipment spotlight
BONUS  

DISTRIBUTION
Special  

Supplement
ad close

MATERIALS  
DUE    

January Live Sound Wireless Systems        NAMM 12.06.10 12.08.10

February Web Distribution        
Studio Reference  

Monitors
Live Sound 12.29.10 01.04.11

March
Recording in  

the Box 
Plug-Ins 01.28.11 02.01.11

April TV Sound
Music and Sound  
Effects Libraries 

NAB Sound for Picture 03.02.11 03.04.11

May Special Issue Ultimate Private Studio MIX Nashville Live Sound   03.30.11 04.04.11

June Studio Design Acoustical Materials InfoComm 04.29.11 05.03.11

July Live Sound  Line Array Systems 06.01.11 06.03.11

August Vocal Recording Studio Microphones Live Sound 06.29.11 07.01.11

September Film Sound
Digital Audio  

Workstations (DAWs)
Sound for Picture   08.03.11 08.05.11

October New Products
AES New Products  

Sneak Peak
AES 08.31.11 09.05.11

November Audio Education Studio Consoles LDI Live Sound 09.30.11 10.05.11

December Mastering Microphone Preamps 10.28.11 11.03.11

January 2012 Live Sound Digital Consoles NAMM


