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Reach 38,000 targeted opt-in subscribers through Mix s exciting new
bi-monthly online newsletter and monthly Digital Edition, Game Audio!

Games sell.
Its time to hit this
booming market!
The $14 billion
game industry
surpassed the
revenues of
Hollywood
releases years
ago, and it
continuesto y
upward. The
game industry

is big money and
big business and
audio is a huge part.
Yet no publication
and only a few small organizations serve the
audio-for-games market. And while game
audio editors and mixers use many of the same
tools as their Im sound counterparts, few
manufacturers had a medium to address this
target market directly  until now.

Mix brings YOU the hottest new resource
on the Audio-for-Games industry! Our new
monthly Game Audio digital edition features the
players and their projects, applications, insider
commentary on the industry, audio production on
the top game titles, plus:

News, events, products, links and project
pro les ina companion bi-monthly newsletter

Dedicated content categories on our sites
feature digital editions and newsletters, plus all
the archived content from Mix, EM, and Remix
homepages

Media Extras

MAXIMIZE YOUR EXPOSURE WITH

THESE ONLINE OPPORTUNITIES B

Game Audio Digital Edition: Monthly

Rate: Full-page, $1000. Ad Close is the 15th of every month.

Game Audio Newsletter: Bi-monthly

Top Banner Premier Sponsorship—468x60-Exclusive; $550/insertion

Tower Ad Sponsorship—2120x600-Exclusive; $550/insertion
First Text Sponsorship—includes 468x60 banner, 50 words of text and linking URLs; $500/insertion

Second Text Sponsorship—includes 468x60 banner, 50 words of text and linking URLS;

$475/insertion

Third Text Sponsorship—includes 468x60 banner, 50 words of text and linking URLs; $450/insertion

Additional Sponsorships added on as-needed basis

Mixonline.com: Category Roadblock

Sponsorship at $30 CPM; 3-month minimum commitment.

Ad units include all of the following:

[1] Top Leaderboard Banner (728x90)

[2] Premium Boom Box (300x250)
[3] Navigation Bar (125x125)

Plus, combo sponsorship opportunities are available for the

Digital Edition and newsletter.
Ask your sales representative for details.

Technical Specs

Banner Formats: GIF, Animated GIF, JPEG,
HTML, Flash, Unicast, PointRoll,
Eyeblaster, Enliven, Bluestreak, Motif.
File Sizes & Looping: Max size = 36k;
Max Frames = 4; Looping = 3 times.
Materials Due: Two business days prior to
posting for non-Rich Media and 5 busi-
ness days prior to posting for Rich Media.
Include with Instructions: Referring URL
and alternate text. 3rd Party Ad Serving:
DART, Atlas, Bluestreak, and Mediafarm.
Cancellation Policy: Sponsorships require
a 2-week written cancellation notice.

Digital Edition

Mails on the 6th of every month.

E-Newsletter
Mails on the 6th and
the 20th of every month.

Contacts

Group Publisher = Joanne Zola

510-985-3272 « joanne.zola@penton.com
Associate Publisher

Northwest/Midwest Advertising Manager e Erika Lopez
818-249-6809 e elopez@mixonline.com

Eastern Advertising Director = Michele Kanatous
732-851-5937 = mkanatous@mixonline.com
Southwestern Advertising Manager = Albert Margolis
949-582-2753 = amargolis@mixonline.com
Senior Manager, Live & Interactive Media < Erin Hutton
510-985-3209 - erin.hutton@penton.com
Specialty Sales = Kevin Blackford

510-985-3259 | kevin.blackford@penton.com
For information about technical specs, please contact:
Brian Byrne « Ad Production Specialist
913-981-6152 < brian.byrne@penton.com
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