
Use Mix’s unparalleled reach in the audio and 

music production industry to get in front of your 

customers and prospects 

via print, online and in their 

in-boxes. With 30 years of 

expertise, Mix boasts one 

of the largest, most quali-

fied audiences across the 

industry from studio record-

ing to live sound to post-

production and beyond.

TOTAL MESSAGE REACH

**Average monthly page view from emusician.com for time period October 1, 2008 to September 30, 2009

Group Publisher • Wayne Madden • 312-840-8408 • wayne.madden@penton.com

Associate Publisher • Mark Holland • 408-358-2234 • mark.holland@penton.com

Western Sales Director • Erika Lopez • 818-249-6809 • erika.lopez@penton.com

Eastern Sales Director • Paul Leifer • 908-369-5810 • pleifer@aol.com

International/Europe Sales Manager • Richard Woolley • +44 1295 278 407 • richardwoolley@btclick.com

Classified Sales Manager • Julie Dahlstrom • 312-840-8436 • julie.dahlstrom@penton.com

Sales Contacts

P r o f e s s i o n a l  a u d i o  a n d  M u s i c  P r o d u c t i o n

® WWW.MIXONLINE.COM I OCTOBER 2009

Logic Studio I Classic Patti Smith I Rosanne Cash

>> State of the Studios
>> On Broadway
>> Sync Sound at 25
>> Can’t Miss Products

The Legend of 
Les Paul
His Career in Stories 
And Photos

on The RoAd
>> Kenny Chesney
>> No Doubt

A Penton MediA PubLiCAtion

Jason Mraz and Tony Maserati 
in Germano Studios (New York), 
August 2009

E-Newsletters:  
93,500

Website** Page 
Views:  600,234Print/Digital 

Subscribers:  
30,590 

724,324 total monthly exposuresCommercial Recording Studio 19%

Private Recording Studio 21%

Sound Reinforcement 10%

Independent Audio Production Company 11%

Independent Audio Engineering /  
Technical Company

5%

Sound-for-Picture: Production Company 1%

Sound-for-Picture: Post Production 
Company

5%

Radio / TV Broadcast Production 4%

Sound / Video Contractor 3%

Mastering / Authoring / Replication 2%

Acoustics / Design Consulting Company 3%

Record Company 1%

Recording School 5%

Retail / Mfg Rep / Distributors 2%

Equipment Manufacturing 2%

Media 1%

Other 5%

*Of those that responded to the question.

Industry Breakdown 
of Print/Digital Edition 
Subscribers*


