

















Remix Hotel NYC 2008 Visitor Demographics

“& Remix Hotel New York 2008 brought in more than 1,500 unique registrants, including studio pros,
@ aspiring producers and engineers, urban- and electronic-music enthusiasts and industry VIPs. Of
\ , responding attendees, more than 509, are either full- or part-time professionals. And a full 80% consid-
ro0s \L/ er themselves producers, DJs, engineers and musicians, with plans to purchase new audio gear within
ReMmiIX [hotel] the next 12 months.

nyc

Reason for attending

Networking opportunities with established and up-and-coming music pros 27% 27%

Free classes covering popular music-production software and hardware - o 21%
Personalized walk-throughs of the latest music gear with expert staff members 19%
Expert panels on the music business and the art of music production and performance 19% 12%
Other 129%

Primary musical activity

Producer 419,

DJ/turntablist - 9%

. 41%
Musician 12%
Music enthusiast 129, /
Recording engineer 9%
Other 5%

Level of musical involvement

Part-time pro 34%
L 3%
Aspiring 16% 2
Full-time pro
Enthusiast 16%
Other 3%

Gear to be purchased within next 12 months

Recording hardware 17%

Digital audio workstation 17%
Studio monitors

Effects plug-ins

Microphones 11%

10% 10%

Keyboards or synthesizers
PA. systems
Live-performance products

Virtual synths or samplers

Other gear or instruments

7%
5%
4%

Platform used for music production

Mac 419,

PC 41%
Both equally /
None 6%

Source: Penton Media Product Demo Report 2008
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The first Mix Nashville attracted 986 unique registrants over the course of two days.

Of these, more than 90% are qualified audio- and music-industry professionals, including

producers, engineers, live-sound personnel and songwriters. And roughly 75% of respond-

ing attendees do their primary audio work in a studio. Mix Nashville attendees—60% of

which paid for specialized programming—represent a strong cross-representation of the

industry, as well as a highly qualified lead base for event partners.

What is your
primary reason

for attending
Mix Nashville?

Where do you
do your primary
work?

What do you
consider to be your
primary musical
activity?

What is your
level of musical
involvement?

What platform do

you use for music
production?

Networking opportunites with established and
up-and-coming music pros

Free classes covering popular music-production
software and hardware

25%

10%
25%
22%

Expert panels on the music business and the art 229,
of music production and performance ° 299,
Personalized walk-throughs of the lastest music hardware 22% :
and software with expert staff members °
Other 10%
Commercial studio 16% 2{’/0

i i 6%
Private studio - 179 ° 6%
Home-based studio 39%
Live sound venues 17%
Post-production facility 2% 39%
Other 6%
Producer 29%

8% o

Engineer - 16% 2%

Live sound/production professional 17%

N

Songwriter 16%
Music enthusiast 8%
Full-time pro 46% &%
Part-ti 0 :
art-time pr - o5 46%
Aspiring 25% °
Enthusiast 6% /
PC 25% 37
Mac
Both equally 12%

None 3%

Source: Penton Media Product Demo Report 2008



= UNITED STATES
P POSTAL SERVICE
About United States Postal Service
US Postal Service, USPS (an independent federal agency that provides mail processing and delivery service for individuals and busi-
nesses in the United States. The Postal Service’s mission is to provide the nation with reliable, affordable, universal mail service.
The basic functions of the Postal Service were established in 39 U.S.C. 101(a): *. . . to bind the Nation together through the personal,
educational, literary, and business correspondence of the people. It shall provide prompt, reliable, and efficient services to patrons in
all areas and shall render postal services to all communities.” To fulfill this mandate, the Postal Service delivers to nearly 148 million
delivery points six days a week and provides mailing and shipping services through almost 37,000 postal retail outlets and the usps.
com Web site.

OMNITURE"

About Omniture

Omniture, Inc. is a leading provider of online business optimisation software, enabling customers to manage and enhance online,
offline and multi-channel business initiatives. Omniture’s software, which it hosts and delivers to its customers as an on-demand sub-
scription service, enables customers to capture, store and analyse information generated by their Web sites and other sources and to
gain critical business insights into the performance and efficiency of marketing and sales initiatives and other business processes. In
addition, Omniture offers a range of professional services that complement its online services, including implementation, best prac-
tices, consulting, customer support and user training through Omniture University™. Omniture’s more than 4,400 customers include
ABN Amro, AOL, Center Parcs, eBay, Thomas Cook, Vodafone Group Services Limited, Waitrose and Yell.com. www.omniture.
com

Copyright (c) 2008 Omniture, Inc. All rights reserved. Omniture and the Omniture logo are registered trademarks of Omniture, Inc.,
and Omniture owns other registered and unregistered trademarks. Other names used herein may be trademarks of their respective
owners.

Yes

About YesMail

Backed by an unwavering commitment to client success, Yesmail strives to implement best-in-class strategy and is proud to serve mar-
keting giants such as Macys, Coke, Hewlett-Packard, Home Shopping Network, Hotwire, Nine West, Avon and Warner Bros. Yesmail
has principal emarketing service offices in San Francisco, Portland, New York, Chicago, Omaha, Toronto and London.Yesmail is an
infoUSA company and is part of the infoUSA services group, which includes sister companies Walter Karl, Millard, Edith Roman and
Catalog Vision. infoUSA is a $700 million public company with more than 4 million customers and has been profitable for over 30
years. infoUSA is a publicly traded company on Nasdaq: iusa.

About ESP Computer Services

ESP Computer Services provides complete subscription fulfillment and ancillary product fulfillment for magazines, newspapers and
newsletters. Our interactive real-time system supports paid, controlled and combined files, with strict adherence to ABC and BPA audit
considerations. ESP is a leader in subscription fulfillment for Business-to-Business publications, specializing in servicing publications
with high-frequency and demanding distribution requirements.
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Penton Media

New York er\(in]txéITered gl Nev k City, the
privately held comy s owned by

249 W. 17th Street MidOcean Partners and U.S. Equity

New York, NY 10011 Partners II, an investment fund spon-

212-204-4200 sored by stein & Co., LP, and its
co-investor:

www.penton.com

Founded in 1886, Penton Media, Inc. is the largest independent business-to-business media company in the U.S., serving more than six million business professionals

every month. Penton’s objective is to connect and enhance business communities, helping the customers we serve to grow through our markets.
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