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Purpose
The quarterly Audience Engagement Report provides an integrated view of the Mix community. The data provided within
is obtained via internal and third party sources, including Omniture, Yesmail, and ESP Computer Services.

Audience Served

The Mix professional community is involved in Commercial and Private Recording Studios, Sound Reinforcement,
Independent Audio Production, Engineering and Technical companies, Sound-for-Picture Production and Post
Production companies, Radio/TV Broadcast Production, Sound/Video Contractors, Mastering/Authoring/Replication,
Acoustics/Design Consulting, Record companies, Music/Recording Schools, Retail/Mfg Rep/Distributors, Equipment
Manufacturing, Media and other related businesses.

Mix users are Presidents/Owners, Managers, Chief Engineers, Staff Mixing Engineers, Independent Engineers, Other
Engineers and Technical titles, Producers/Directors, DJ/Turntablist, Educators, Distributors, Sales/Administrative
Personnel and others.

Mix Total Annual Exposures

Element Audience Frequency

Mix Print and Digital Editions 30,482 12 365,784
MixLine E-newsletter 29,900 24 717,600
MixLine Live E-newsletter 25,200 24 604,800
MixTech E-newsletter 29,900 24 717,600
Mix Events (Nashville) E-newsletter 36,200 7 253,400
'I\E"_'ﬁesv\t‘s‘?:’ﬁ':fsws (NAMM, AES) 75,312 14 1,054,368
E;?gﬂgnvei;toorrsfverage Montnly 227,085 12 2,725,020

Total 6,438,572

Note: mixonline.com Total Annual Page Views is 7,833,419* Source and further details on pages 2-7
*Nov 2008 - Oct 2009



Mix Print and Digital Readers

Percent of

Updated October 2009

Business Involvement Responses Print Edition Digital Edition
Commercial Recording Studio 3,079 17.2% 3,016 63
Private Recording Studio 3,478 19.4% 3,358 120
Sound Reinforcement 1,560 8.7% 1,522 38
Independent Audio Production Company 1,841 10.3% 1,749 92
ggr?]%zr;c:/ent Audio Engineering/Technical 1172 6.5% 1124 48
Sound-for-Picture: Production Company 295 1.6% 284 11
S;x;d-for-Picture: Post-Production Com- 743 4.9 720 23
Radio/TV Broadcast Production 870 4.9% 845 25
Sound/Video Contractor 688 3.8% 676 12
Mastering/Authoring/Replication 279 1.6% 269 10
Acoustics/Design Consulting Company 372 2.1% 360 12
Record Company 322 1.8% 305 17
Music/Recording School 785 4.4% 763 22
Retail/Mfg Rep/Distributors 542 3.0% 530 12
Equipment Manufacturing 510 2.8% 499 11
Media 209 1.2% 196 13
Other 1,152 6.4% 1,092 60
Total Responses to question 17,897 100.00% 17,308 589
No Response or Paid Readers 12,585 11,357 1,228
Total Subscribers 30,482 28,665 1,817
Percent 94.0% 6.0%

Print edition is mailed via the US Postal Service. Digital editions are delivered using Yesmail.

Source: ESP Computer Services

Job Title Percent of Responses Print Edition Digital Edition
President/Owner 7,285 49.4% 7,071 214
Manager 711 4.8% 691 20
Chief Engineer 1,224 8.3% 1,171 53
Staff Mixing Engineer 516 3.5% 502 14
Independent Engineer 1,299 8.8% 1,235 64
Other Engineer or Technical Title 562 3.8% 543 19
Producer/Director 1,348 9.1% 1,263 85
DJ/Turntablist 143 1.0% 128 15
Educator 582 3.9% 561 21
Distributor 71 0.5% 67 4
Sales/Administrative Personnel 332 2.2% 322 10
Other 683 4.6% 631 52
Total Responses to question 14,756 100% 14,185 571
No Response or Paid Readers 15,726 14,480 1,246
Total Subscribers 30,482 28,665 1,817
Percent 94.0% 6.0%

Source: ESP Computer Services



Mix Subscribers

The following list represents a sample of actual Mix subscribers — by title and company

20Th Century Fox

Re-Recording Mixer

ABC Televison

Post Production Audio

American Zoetrope

Chief Engineer

Avatar Media Design LLC

Senior Producer

Bear Creek Studio & Music

Producer

Bellagio Hotel & Casino

Audio Engineer

Berklee College

Studio Supervisor

Berklee College Of Music

Director Of Production

Billy Graham Evangelistic Assn

Director Of Tv & Event Production

Canadian Broadcasting Corp

Sr. Post Production Audio Engineer

Capitol Records

Mastering Enginer

CBS Paramount Television

Post Production Supervisor

Cirque Du Soleil

Audio Engineer

Clear Channel Radio

Commercial Production Director

Crescendo Studios

Senior Engineer

Dog House Studio

Owner

Fenix Studios Studio

Chief Engineer

Germano Studios, Inc.

President/Owner

Hit Factory

Technical Director

Kampo Studios

Staff Engineer

Long View Farm Studios

General Manager

Luxor

Head Sound - Atrium Showroom

Mammoth Audio

President

Manhattan Center Studios

Chief Engineer

Marcussen Mastering

Mastering Engineer

Margarita Mix Hollywood Mixer

MGM Grand Head Sound

MGM Mirage Sound Manager
NASA-TV / Tessada Audio Engineer
NBC/Universal Supervising Sound Editor

Nightingale Conant Corp

Director Audio/Video Engineer

Ocean Way Recording

General Manager

Paramount Pictures

Sound Engineer

Record Plant

President

Redemption Studios

Studio Manager

Sirius Satelite Radio

Sr. Manager Studio Operations

Skip Saylor Recording Co Inc

Owner

Sony Music Studios

Mastering Engineer

The Club House Recording Studio

President

The Walt Disney Company

Editorial Engineer

Universal Mastering Studios W

VP Studio Operations

Universal Studios

Supervising Sound Editor

Universal Studios

Director Sound Editorial

Warner Bros

Prod Mixer

Warner Bros Studios

Re-Recording Mixer

Westlake Audio Inc

General Manager

Source: ESP Computer Services




Mix E-newsletter Report

MiIX Audience Frequency

MixLine 29,900 1st and 3rd Tuesdays
MixLine Live 25,200 1st and 3rd Wednesdays
MixTech 29,900 2nd and 4th Tuesdays

Mix Events 36,200 7x in conjunction with Mix Nashville
Mix Show News 75,312 7x each, in conjunction with

NAMM, NAB, AES

mixonline.com Online Report

Source: Yesmail

Date Unique Visitors Page Views
October 2009 245,530 645,573
September 2009 223,549 601,606
August 2009 221,536 606,484
July 2009 209,906 574,266
June 2009 212,231 597,304
May 2009 223,462 714,771
April 2009 230,152 801,485
March 2009 246,406 926,250
February 2009 223,476 658,336
January 2009 247,999 621,140
December 2008 219,638 547,950
November 2008 221,139 538,254
Source: Omniture
Monthly Uniques
Oct 2009 :
Sep 2009 |
Aug 2009 |
July 2009 |
June 2009 |
May 2009
April 2009 :
March 2009 i
Feb 2009
Jan 2009 :
Dec 2008
Nov 2008 :
185,000 205,000 250,000

Source: Omniture




Mix Online Demographics

Business Involvement | Percent of Responses Job Title ‘ Percent of Responses

Studio/Recording Production 34.5%

Independent Engineer/Producer 12.2% Owner 84.5%
Music Composition/Performance 11.5% Studio Engineer/Mixer 18.9%
Sound Reinforcement 6.1% Musician Artist 13.5%
Audio Post-Production for Film/Video 5.4% Producer 5.4%
Facility Design/Acoustics 4.1% Manager 5.4%
Recording School or Program 3.4% Live Sound Engineer/Mixer 4.7%
Equipment Sales/Rentall 3.4% Educator 3.4%
Broadcast Production 2.7% Audio Editor for Film/Video 2.7%
Audio Production for Film/Video 2.7% Designer/Acoustics 2.7%
Mastering 2.0% Technician 2.0%
Sound/Video Contracting 2.0%

Remote Recording 1.4%

Corporate Audio/Video Production 1.4%

mixonline.com visitors are empowered to specify, recommend, approve,
purchase or influence the purchase of:

Microphones

Studio monitors

Cables and connectors

Mic preamps

Signal processing hardware/software
Equalizers
Compressor/limiter/gate/expanders
Mixing Consoles
Reverb/multi-effects processors
DAWSs

Power amplifiers

Acoustical materials

A/D Converters

DAW controllers

Patch bays

Hard disk/network storage
Software-based instruments

CD recorder/duplicators
Controllers

Sound effects/music libraries
Sequencing/scoring software
DVD recorders
Measurement/testing equipment
Live sound monitors

Surround monitor systems

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

mixonline.com readers spend, on average, $33,800+ on music related products per year.

Source: mixonline.com Online Demographics Study, October 2009



MIX NASHVILLE 2009 Attendee Demographics

Mix Nashville 2009 attracted 620 unique registrants over the course of two days. Of these, more than 91% are qualified
audio- and music-industry professionals, including producers, engineers, live-sound personnel and songwriters. And
roughly 88% of responding attendees do their primary audio work in a studio. Mix Nashville attendees represent a strong
cross-representation of the industry, as well as a highly qualified lead base for event partners.

What is your primary reason for attending Mix Nashville?

Expert panels on the music business and the art of music production and performance ............cocoeeeeiiiiiieeiniieeee s 24%
Networking opportunities with established music recording professionals..........cccccee i 31%
Free classes covering popular music-production software and hardware ............cccccooiiiiiiiiiiiie e 23%
Personalized walkthroughs of the latest music hardware and software with expert staff members .............ccccooieiiis 22%

What is your level of involvement in the recording industry?

FUll-time Pro......ooceeeee e 37%
Part-time pro........cccceveieieeeeiiiiee e 19%
ASPIFING PrO oo 39%
Enthusiast ..., 5%

Where do you do your primary work?

Commercial studio..............oovvvvrrvvvererririnnnne. 19%
Private studio.......ccccooeviiiiiiiiiiiiiicee e, 18%
Home-based studio .........cccceeveviviviierinennnnnn. 51%
Live sound VENUES.........cccvveeeeeeeeiiiiieeeeeennnnnn. 10%
Post-production facility............ccceveeeeiieennneen. 2%

What do you consider to be your primary musical activity?

Producer ... 25%
ENginNeer ... 37%
Live sound/production professional.............. 11%
SONGWILET .. 19%
Music enthusiast........ccccccoeviiiiiiiiiiiiiineeeeee, 8%

MaAC. ... 52%
P 29%
Both equally.......ccceeeeeeeeeeiiiiieeee e 17%
N [o] o 1Y 2%

What is the likelihood that you will attend future Mix Nashville events?

Certain - 99% to 100% SUre .......cccveeeeennnnen. 34%
Very probable - 75% to 98% sure................. 30%
Probable - 50% t0 74% sure...........ccceeeeennnes 24%
Possible - 25% t0 49% sure..........cocceeeeeennnen. 5%
Slightly possible - 5% to 24% sure ................. 2%
Not possible - less than 5% sure.................... 4%

Source: Penton Media Product Demo Report 2009 and Mix Nashville Attendee Survey 2009



OMNITURE

About Omniture

Omniture, Inc., headquartered in Orem, Utah, is the pioneer of next-generation web analytics technology and is
the most experienced provider of adaptable solutions to large, complex websites. Omniture develops and markets
SiteCatalyst, which has been designed specifically for the needs of enterprise companies to monitor visitor and
commerce activity, identify specific points of change, and drive business decisions that increase ROI. Cutting-edge
technology has resulted in an impressive client list, which includes AOL Time Warner, Gannett, Microsoft, Maytag

Corporation, Media News Group, VeriSign and Hewlett Packard. http://www.omniture.com

Yes

About Yesmail

Yesmail is a recognized industry-leading provider of online emarketing solutions. Built on a solid core of innovative
technology, Yesmail offers a complete portfolio of email marketing solutions and services for businesses of all
sizes including, Yesmail Enterprise, Yesmail Express, Yesmail Direct and Yesmail Media Services. Yesmail exceeds
the expectations of Fortune 500, mid-size companies and small businesses worldwide powering their strategies
with highly trained account teams and best practices consulting. Clients specializing in consumer products, retalil,
publishing, travel and finance are well served globally with award-winning solutions localized in single-byte and

double-byte languages. Yesmail was founded in 1997 and is a subsidiary of infoGROUP. http://www.yesmail.com/

BESIP

About ESP Computer Services

ESP Computer Services provides complete subscription fulfillment and ancillary product fulfilment for magazines,
newspapers and newsletters. Our interactive real-time system supports paid, controlled and combined files, with strict
adherence to ABC and BPA audit considerations. ESP is a leader in subscription fulfillment for Business-to-Business
publications, specializing in servicing publications with high-frequency and demanding distribution requirements.
http://www.espcomp.com/



