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\ I , Remix Hotel Los Angeles had more than 2,600 attendees in 2007, ranging from artists and

music executives to production companies, experts on today's production gear and both estab-
lished and burgeoning music aficionados.

Remix Hotel Los Angeles Visitor Demographics

ReImiX [hotel]

Primary reasons for attending Remix Hotel: Remix Hotel Visitors’ primary musical activity:
Check out the latest music-production gear............. 22% Producer ............... 36%
1 Learn tips and techniques........ccocveeeririecnnns ... 209, DJ/turntablist 19% 10%
m All of the above........ccccuueee. e 20% 0 Musician........oee.. 18%
NETWOIKING .. 17% Music enthusiast.... 10% 18% 36%
Panels/Q&A sessions with artists..........ccccoveeeinnee 11% M Engineer.......cccco.... 9%
B Meet the artists.....oooviicees 9% B Other e 8% 19%
L O T SRR 2%
* 0% 20% Remix Hotel visitors’ level of music involvement
Full-time pro.......... 33%
1 ASpIring ceveeveeeee. 26% 33%
Part-time ............... 19%

W Enthusiast.............. 10% 26%
Recreational ........... 9%
0 Other v, 3% 19% 9%
52%
28% /

Remix Hotel visitors’ age:

0 Male.iciiee 86%
Female.......ccooeeee 149,
Remix Hotel visitors’ subscribe to the following publications:
REMIXaeiieiirreeeee e 20% 20%
Electronic Musician............. 149,
Remix Hotel visitors' plan to buy the following music-production B Moo 10%
hardware/software products in the next 12 months: B SCrAtCH oo 99,
Sound fileS/100PS .....vvvieiiieciiirietesece e 13% B URB.iiicinctee, 49, II 2%
B Recording MiCrophonEsS.........ccvvervevcenenreererreeenenes 12% XLRBR.coceviiieiinreiieinn 2% .
B Virtual synth samplers.......cccoceeevvinineinneecnee 12%,
[ Multitrack recording software...........coeevrereoiiinennns 11%
B Desktop control hardware .........c.ccoceeeevveceenrevererenns 10% Where did visitors hear about Remix Hotel?
[ Effects Processors/stomp boXes........ococevvrriiriricicnnne 8% 1 Friend/word of Mouth ..o 26%
[ LoUdSPEAKENS ..ot 7% AdS N REMIX ottt 16%
SIgNal ProCESSING...c.vvverieiriercieeeriee e 7% 1 Remix Hotel e-newsletter ..........coviiiniiininciniee 149,
[ Performance microphones .........ccoceeevreneninencnieenins 7% Other e-mail/Web posting .........cccouviririnininininininiaenns 10%
B LCD plasma screens........... B Ads in Mix or Electronic MUSICIAN .........c.cccceeoireneonneens 6%

Surround monitoring ... . [ Remix Transmissions e-newsletter .........cccoovvvveniennne 5%
B Oher e Technology Partner’'s Website ..........cccccoeennieiinninne, 49,
Flyer/poster/signage .......cccoeveiiineieeneee e 2%

12% 12%

% % 7% %

5%
3%
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