Remix Hotel Miami Visitor Demographics

\ fl J Remix Hotel Miami had more than 9,000 attendees in 2007, ranging from artists and music

executives to production companies, experts on today's production gear and both established
and burgeoning music aficionados.

FRETIDC [hotel]
Primary reasons for attending Remix Hotel: Remix Hotel Visitors’ primary musical activity:
Check out the latest music-production gear............. 34% DJ/turntablist........ 319,
NEEWOIKING c.vovevveveeeeeveeeeeeeeses e aennes 299%, Music enthusiast.... 32% 31%
M Meetthe artists......coooeiiiiniiiiiciiic 26% Producer ‘
I Learn tips and techniques............. o 199, 0 Musician 16%
Panels/Q&A sessions with artists.........cccoeeeennenne 10% I Engineer
B Al Of the @DOVE ..o 37% B Other oo, 32% \9%
B Oher e 5%
34%
Remix Hotel visitors’ level of music involvement:
Full-time pro.......... 25%, 7
Recreational ......... 22% 22%
W Enthusiast.............. 19%
Part-time .............. 199 25% 19%
0 ASpIring e, 12%,
Other ...ccoeevvicin 3% 12%

Remix Hotel visitors’ age:

34%
“V

0 Male. e 70%
Fernale e 309 Remix Hotel visitors’ subscribe to the following publications:
REMIX.cviiiiiieiiiniecieenieens 23% 44%
Electronic Musician............... 9%
B MiXeoiieeeeeeeeeenas 8%
Remix Hotel visitors’ plan to buy the following music-production B OURB gy 3%
hardware/software products in the next 12 months: B FUtUE MUSIC oo 7%,
SOUNG ilES/100DS ..vvvvvveveeeeeecreeseeeeeeeeee e 30% S e T 5% 9% 8% 8% 79,
B LCD plasma SCrEENS ......eeveeeeeeeescccceeeeeesessessesscerreeeen 229, XLRBR.covveoveeeeeeeseeeeeeessen, 49, 5% 4%
B Desktop control hardware .........cccooeovivreerreeninennns 20% None of the above .......... 449, Il
L I 10T o =T | (=Y £ 19%
W Virtual synth samplers........cconcnnnece 18%
I Multitrack recording SOftware..........cceveviveereerennnn. 14% Where did visitors hear about Remix Hotel?
B Recording MiCrophonEsS.........cceeerveeeinenicennicicerenes 12% 1 Friend/word of Mouth ..o 349,
[ Effects Processors/stomp boxes.........ccoeereiiiciieinne 12% AdS N REMIX v 16%
SigNal ProCESSING..cvvrveeirereeeerirerieereseereeseseereseneeneneneas 11% 1 Remix Hotel e-newsletter ........ccoovevrirserereciisenns 10%
[ Performance miCrophones ..........cooeeeoemenenenincneenins 9% Flyer/poster/signage ........ccovevvvreeiivncieneceieens 8%

Surround monitoring ... . 9% Other e-mail/Web posting .......coceevrvvenineenenscinnine, 7%
B0 Oher e 7% Technology Partner's Website ..........ccocoeeinniiiiinine, 6%

I Remix Transmissions e-newsletter .........c.coceeiincecninne 5%
22%
20%
19%
18%
I 14%

B Ads in Mix or Electronic MUSICIAN .........ccceceveeeieneeeneens 5%

12% 12%

1%
9% 9%
l -

http://advertisers.remixmag.com 1



