@ Remix Hotel NYC Visitor Demographics
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, Remix Hotel New York had more than 2,500 attendees in 2007, ranging from artists and music
executives to production companies, experts on today's production gear and both established
and burgeoning music aficionados.

ReImiX [hotel]

Primary reasons for attending Remix Hotel: Remix Hotel Visitors’ primary musical activity:

Check out the latest music-production gear .. ... 48% DJ/turntablist........ 23%

Learn tips and techniques .......c..ccc.evveeerrenne. ... 39%, Producer ............. 16% 23%

NETWOIKING ...t 38% Music enthusiast.... 14%, 10%

Panels/Q&A sessions with artists. e 27% Musician........ccene 13% 16%

Meet the artists.......cccoveiriicinicce 18% Engineer........ccceee. 9% 14%

All of the @bove .......ooveiriiiec 449, Other ..ccveeiinn 10%

OEPEI v 3% \ W

48%
44%
39% 4o Remix Hotel visitors’ level of music involvement:
- 27% FuII-.ti.me Pro.......... 30% 3
8% Aspm.ng ................. 219% 30%
Part-time .........o..... 20%
Enthusiast .............. 129, 21%
3% Recreational ........... 9% 12%

Other ..o 8% 20% 9%

Remix Hotel visitors’ age: 10% % 15%

33% Remix Hotel visitors’ use of computers for music production:
40%
6% 34%
16%
\ my

Male or female? 16%

Male ..o, 84%

Fermnale . 16% Q% / Remix Hotel visitors’ subscribe to the following publications:
o 26% 46%
Electronic Musician............. 16%
SCratCh ...cveeeeeiseeesenne, 15% 26%

Remix Hotel visitors’ plan to buy the following music-production MK 139

hardware/software products in the next 12 months: FULIE MUSIC oo 7%, 16%15%13%

Sound fileS/100PS .....vrvviuiiieciiireiiesece e 36% B URB.iiciiiceeee, 6% 7%
Multitrack recording software...........ccocevveeneinicneinnns 30% XLRER. oot 49, 6% 4%

B Desktop control hardware .........ccoceereiiiencincienne 29% None of the above........... 469, .

B Virtual synth samplers.......ccccocevrreceinciennsceenns 29%

B Recording microphones.........cccoeevviiineininiciccniee 29%,

LOUASPEAKENS .....ovvvvvieieiiei e 22%, Where did visitors hear about Remix Hotel?

B LCD plasma SCreens.......coccierueeneneceeiseereeseeeieeennas 20% Friend/word of Mouth .........ccccoviiiiiciinnecee 27%
Signal ProCeSSING......covrviriiririie et 19% AdS IN REMIX c.eiieeiieee e 159%,
Effects Processors/stomp boxes.......ccccovereiiicnenne 17% Remix Hotel e-newsletter ... 159%
Surround MONItONING ..vevveveeereerieeeeeee s 16% Other e-mail/Web posting .......ccccovrvveerireererseineens 12%
Performance microphones..........cccooveiiinciiinennns 15% Remix Transmissions e-newsletter ...........cccoovvveinee. 6%
OhEr o 3% Technology Partner's Website ..........ccocoeeinniiiiinine, 5%

36% B Ads in Mix or Electronic MUSICIaN ............ccccoveevivicnnn. 5%

Flyer/poster/sSignage ........cccoveeveeneiieneneeseseeeen 3%
30% Oher e 129,

29% 29% 29%
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